WRITING YOUR OWN WEBSITE COPY:

14 Tips for Translators
+ A HANDY CHECKLIST

As translators, we’re rather good with words.
So good, we make a living out of them.
But a lot of us struggle to find the right words for selling our own services.
When it comes to writing about ourselves or our business, we get a serious case of writer’s block.
It’s easy to get overwhelmed by the thought of writing your own copy. And as a result, lots of
translators keep putting it off and putting it off.
But with a few tricks up your sleeve, you can finally get your website ticked off your to-do list.

A copywriter’s point of view
As both a copywriter and a translator, I often help translation agencies and freelance translators with
their website copy or blog posts.
I either create it for them from scratch or just tweak the copy or content they’ve already written to
make it sound more natural or perfect the tone of voice they’re aiming for.
I understand the translation industry. I live and breathe it, which means I’m able to make sure that
they’re hitting the nail on the head.
I see the same issues cropping up again and again, both for native English
speakers and those who speak incredible English, but not as their
mother tongue.
So, if you need to create content for your website and you’re struggling
to get it right, then these simple copywriting tips for freelance translators
should help get you started.

I R E A L LY H O P E Y O U F I N D
THEM USEFUL.

1. Figure out your USP
Before you can write fantastic copy for your website, you need to be clear on exactly what you have to offer and
what sets you apart from the crowd.
There are lots of freelance translators out there, so you need to let prospective clients know why you, specifically,
are the perfect translator for them.
•

What are your specialisms?

•

What are your strengths?

•

What makes your business different? What do you have to offer that others don’t?

•

What’s it like to work with you?

Come up with two sentences that sum up who you are, what you do and why people need you to refer to
whenever you need to get some clarity.

2. Speak to your dream/ideal client
When you’re writing your copy (and whenever you’re doing anything to market your business), it’s helpful to
imagine you’re speaking directly to your ideal client.
You can find a huge amount of information out there on the internet about how to pin down exactly who that is.
Most gurus will recommend you create ideal client avatars and detail exactly who this fictitious ideal client is, what
their life looks like, and their problems (and how your services will solve them).
You might feel like it’s tricky to do this for your translation business if you have multiple niches or are targeting
both direct clients and agency clients.
But it’s definitely worth narrowing it down and tailoring your copy to the clients of your dreams, writing directly to
them. Agency clients won’t be put off by copy written with direct clients in mind.

3. Write like you talk
I don’t know about you, but when I was at school, it was drilled into me that written language always
had to be a world apart from spoken language.
Figuring out that it doesn’t have to be that way can be a hard lesson to learn, but once
you’ve cracked it, you’ll find writing your own copy so much easier.
Think about how you would describe your business to a friend or prospective client
on the phone.
Try and write your copy in that same style and tone of voice, as if you were having a
relaxed conversation with your reader.
Your tone might be more or less formal depending on your niche, but even if you work
in the legal or medical translation worlds, you don’t have to stand on ceremony or use
a tone that will send your reader to sleep.
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4. Make sure you show your personality
As a freelancer, you are your business, and your copy needs to reflect that.
You shouldn’t feel the need to hide behind a corporate veneer, pretending you’re a member of a big team or
standing on ceremony. What makes you an individual?
Stand out from the crowd by letting your personality shine through.
		
		

Oh, and don’t be afraid to include some human interest on your About page. If you’ve got a quirky
hobby or an unusual office pet, then let the world know.

			

Who knows, that might be the one differentiator between you and your competition,

			

encouraging a new client send the work your way.

5. And your face
		
		

Okay, so this bit isn’t about the copy. But as well as showing your personality through your
copy, you need to show your face too.

On lots of translators’ sites, there’s not a picture of them to be seen. Or there’s just a small headshot hiding at the
bottom of their About page.
Stock photos of landscapes or desks have their place, but if you’re selling your services as a freelance translator,
then you’re selling your skills as a talented human being.
Clients are signing up to work with you directly, so they need to feel a connection. People buy from people,
after all.
People want to see the person behind the business, so make sure you’ve got some good quality pictures of you
that fit your branding well. And don’t forget to smile!

6. Don’t be afraid of abbreviations
Remember what I said about writing how you speak?
If you’re writing in English, then using abbreviations will make that an awful lot easier.
I know your English teacher probably told you NOT to use abbreviations in your writing,
but I’m here to tell you that you really should.
Abbreviations (e.g., do not > don’t, we will > we’ll) can transform a text, turning it from
something that sounds a bit wooden and forced into something that flows naturally.
That makes a text more engaging and easier to read.
This applies even if you work in a more formal field as you’re still talking to people,
not robots, and people will respond better to more readable copy
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7. ...or white space
White space is all the space on a page that’s not taken up by text, and it’s essential for making your
text easy to digest.
I know. We were all told that a paragraph must end when you’ve finished each point.
It doesn’t.
A paragraph can be as short as this.
Yes, really.
Breaking up your copy can help the eye skim through the text and pick out the important
information, so give as much thought to the space you’re leaving around your copy as the words
themselves.

8. ... or breaking the ‘rules’
Yes, you can start a sentence with ‘and’ or ‘but’. And you can do lots of other things you’ve been told are against
the rules. Go on, be a rebel!
Of course, there are specific grammar rules you can’t get around, but if you don’t feel a certain convention works
for you or want to express yourself a certain way, then go for it.
As long as your copy is clear and understandable, then language is a tool for you to use as you please to
communicate with your particular audience.

9. Get a native speaker to check your
work
If you’re writing in a language that’s not your own, then you may well need to turn to a native speaker to make
sure that your texts are error-free and sound as natural as they can.
For example, I know that no matter how good my Spanish or Portuguese might be, I’ll always
need a native speaker to check my work before publishing it.
It’s not just about grammar. It’s about the tone of voice, cultural references, and
ensuring that your copy really connects with your potential clients.
You know that only too well – it’s why you only translate into your native language, not
the other way around.
Investing in a native editor could be what takes your copy from good to extraordinary.
And even if you’re writing in your native language, having a fresh pair of eyes look
over your copy before publishing it is still an excellent idea.
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10. Be consistent
You’ll only confuse your prospective clients if your About page has a very relaxed, chatty tone, but your services
pages are super formal.
Try and make sure you stick to the same tone of voice throughout your site, just as you’d always stick to the same
fonts and colour scheme.

11. Opt for a multi-page site
Lots of translators have one-page, scroll-able websites. And it’s no wonder. My site started life as a one-pager.
They’re easy to DIY, can look great, and you might feel like you don’t have enough to say to fill a multi-page site.
But from an SEO point of view, multi-page sites do far better.
They give you a chance to go into more detail about what you have to offer and sneak more relevant keywords in
so that people can find you when they search for your skills or niche online.
As the goddess of SEO herself, Kate Toon puts it, the more pages you have on your site, the more tickets you have
in the SEO lottery.
If you’re not familiar with SEO basics, it’s a good idea to take a course or at least do some reading around the use
of keywords and pinpoint the right keywords for you.

QUICK TIP
I recommend Teresa Sousa’s SEO for Translators course

12. Make sure you don’t leave dead ends
If you’ve written a page of excellent copy, don’t spoil it by leaving your reader hanging
at the end of it.
If a visitor scrolls to the bottom and they aren’t directed anywhere else on your site or
nudged to take the next step, they might just lose interest in your site altogether.
Think about pointing them in the right direction to their next logical destination
when they get to the end of each page.
Is the end goal of your site to encourage them to get in touch? Make sure you lead
them to your contact page.
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13. Sprinkle your copy with testimonials
Don’t forget to ask your happy clients for testimonials (I use a feedback form on my site) and then spread them
around liberally.
A testimonials page is great, but you can also put your best testimonials on your home page or at the bottom of
your services pages, so prospective clients don’t just have to take your word for it.

14. Done is better than perfect
The wonderful thing about website copy is that it’s never set in stone.
You can always go back and tweak it or change it entirely, and as your business evolves, you will inevitably do just
that.
Having an online home for your business is really important for your professional image, so even if you’re not 100%
happy with your copy, just hit publish.
Or, if you need that extra push to click the publish button, let me take a look to give you a confidence boost.

CONGRATUL ATIONS ON YOUR WEBSITE!

“If I waited for
perfection, I would
never write a word”
MARGARET ATWOOD
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A CHECKLIST FOR

Reviewing your website copy
Once you’ve got the first draft of your copy, please go through this checklist to make sure it ticks all
the right boxes.
This should help you pin down what areas you could work on.
But remember, this shouldn’t be something you spend weeks on. Set yourself a deadline and stick to it.
Read your copy out loud or use the Microsoft Word function to do it for you. This is a great tip for any writing
you do. Tick off the items that apply from this checklist as you go.

It sounds natural
It sounds like you
It’s engaging
The tone of voice is consistent throughout
It doesn’t sound exactly like every other translator’s website
You’ve included a touch of personal interest
It shows your clients exactly how you can help them
You’ve included some glowing testimonials
There aren’t any dead ends

You’re all done! Time to hit publish and
proudly share your site with the world.
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NEED A HAND?

I’m the translator’s copywriter
Helping translators just like you with their website copy and content
marketing is one of my favourite things to do.
Need a second pair of eyes?
I’ll edit your copy to make sure it flows in English and ticks
all the right boxes.
Not got the time to, or interest in writing your own copy?
I can write your website copy in English for you, so you can get
on with running your business.
Need help with your content marketing?
I can edit your blogs or social media posts or write them from scratch to
your brief.

Find out more here.
Or send me an email at:
katie@katieuniacke.com
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